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The  farmers  of  Western  Canada  are 
spending  $80,000,000  for  manufac- 
tured goods.  Any  manufacturer  or 
distributor  who  wants  to  get  his 
full  share  of  this  business  cannot 
spend  twenty  minutes  more  profit- 
ably than  by  reading  these  few 
pages,  which  have  been  written  with 
great  care,  specially  for  his  benefit. 
This  booklet  is  not  "the  usual 
stuff."  You  never  read  anything 
like  it  before.  If  you  are  anxious 
to  develop  your  business,  read  it.  If 
you  have  enough  business,  don't 
bother  with  it.  It's  for  the  men 
who  want  more  business. 


MINUTES   to 
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Written  for  the  Progressive 
Business   Man — 


Who   wants  to   reach   the 
Progressive  Farmer 


INNIPEG.     FEBRUARY.     1914 
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Barrels  of  Gold 


(<cUhat  sounds  like  a  chapter  from  the  'Arabian  Nights'.  " 

This  remark  was  made  by  an  eastern  business  man  who  had  heard  of 
the  farmers'  organizations  of  Manitoba,  Saskatchewan  and  Alberta,  but 
for  the  first  time  realized  the  magnitude  of  their  business  operations. 

The  story  of  the  Western  farmers  and  their  activities  lias  the  additional 
advantage  of  being  an  absolute  and  important  fact. 

Every  business  man  should  read  this  story.  It  will  afford  him  a  half 
hour  of  thorough  interest.  If  he  grasps  its  full  significance  it  will  put  many 
dollars  into  his  pockets. 

Here  is  the  story : 

Born  of  Adversity 

A  dozen  years  ago  the  farmers  in  the  Canadian  West  between  the  Great 
Lakes  and  the  Rocky  Mountains  were  entirely  unorganized.  Grain  growing 
was  their  chief  industry.  There  was  only  one  railway  in  the  country  and 
a  handful  of  big  grain  and  elevator  companies.  By  an  agreement  between 
the  railway  company  and  the  elevator  companies  the  grain  business  became 
a  practical  monopoly,  which  rapidly  led  to  abuse  natural  to  monopolies. 
The  extortion  practiced  upon  the  farmers  went  to  such  length,  that  in  self- 
defence  they  were  forced  to  organize.  Thus,  out  of  necessity,  was  born  the 
Saskatchewan  Grain  Growers'  Association,  followed  immediately  afterwards 
by  the  Manitoba  Grain  Growers'  Association  and,  a  little  later,  by  the  United 
Farmers  of  Alberta. 

An   Army   of  52,000   Farmers 

These  three  provincial  bodies  now  comprise  more  than  1,400  local  or  com- 
munity organizations,  each  with  its  own  officers  and  self  governing.  The 
total  membership  in  the  three  provinces  now  comprises  52,000,  and  year  by 
year  is  steadily  increasing.  In  each  province  there  is  a  central  organization, 
comprised  of  delegates  from  the  locals,  and  a  permanent  office  with,  a 
salaried  secretary  and  office  staff  in  charge.  Each  year  a  convention  is 
held  in  each  province  attended  by  from  500  to  700  delegates  from  the  local 
associations. 

It  is  thru  the  work  of  these  organizations  that  the  grain  trade  has  been 
revolutionized.  The  AVestern  Canadian  farmer,  thru  organization,  is  now 
in  a  position  to  protect  himself  and  get  a  better  price  for  his  grain  than 
ever  before. 

The  Manitoba  Grain  Growers'  Association  now  comprises  in  its  membership 
over   12,000   farmers,    organized   into   more    than    300    local    associations. 

The  Saskatchewan  Grain  Growers'  Association  has  a  membership  of  over 
25,000  farmers,  with  more  than  600  local   associations. 

The  United  Farmers  of  Alberta  now  numbers  among  its  members  more 
than  15,000  farmers,  with  over  500  local  unions. 
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T.   A.   CRERAR 

President,    Grain    Growers'    Grain    Co.    Ltd. 

Winnipeg,   Man. 


The  Editor,  Winnipeg,  Canada, 

Grain  Growers'  Guide.  Jan.  7/14. 

Winnipeg,  Man. 
Dear  Sir: — 

Replying  to  your  recent  favor 
I  am  glad  to  say  that  The  Grain  Grow- 
ers' Grain  Company  regards  The  Grain 
Growers'  Guide  as  the  best  advertising 
medium   in   Western   Canada. 

During  the  past  year  our  Company 
has  spent  over  $5,000  in  advertising  in 
The  Guide,  and  in  the  meantime  the 
volume  of  grain  shipped  to  our  company 
bv  farmers  has  increased  from  18,000,- 
000  bushels  to  30,000,000  bushels. 

We  attribute  this  enormous  increase 
in  business  to  a  very  great  degree,  to 
the  result  of  our  adverlising  in  The 
Guide.  The  very  close  relations  between 
The  Guide  and  its  readers,  and  the  large 
increase  in  its  circulation,  are  bound 
to  make  its  advertising  pages  profitable 
to  those  who  use  them.  We  continually 
urge  our  shareholders  (now  numbering 
over  14,000)  to  subscribe  for  The  Guide 
and  read  it  every  week. 

When   buying    supplies    our    managers 
are    instructed    to    give    preference    to 
rh use  firms  who  advertise  in  The  Guide. 
Yours  truly, 
THE  GRAIN  GROWERS'    GRAIN 
COMPANY  LTD. 
(Sdg.)   T.  A.  Crerar,  President. 


Self- Education 

In  each  of  the  Western  Provinces 
these  organizations  are  a  power  for 
good.  Much  of  the  legislation  of  a 
progressive  character  in  AVestern 
Canada  is  due  to  the  activities  of 
these  three  farmers'  organizations. 
They  have  succeeded  to  a  great 
extent  in  breaking  down  political 
party  lines,  and  have  united  their 
forces  for  their  common  welfare. 
Thruout  the  length  and  breadth  of 
the  Canadian  Prairies,  weekly,  fort- 
nightly or  monthly,  these  farmers 
gather  together  in  their  local  asso- 
ciations, and  study  problems,  local, 
provincial  and  national,  which  af- 
fect them  as  citizens  of  the  state. 
The  result  of  this  study  is  set  forth 
in  resolutions,  and  the  feeling  of  the 
farmers  lof  the  whole  province  is 
crystallized  into  definite  form  at  the 
annual  provincial  conventions,  and 
subsequently  laid  before  the  proper 
authorities. 


Nation-Wide  In  Scope 

These  three  provincial  organizations 
are  united  in  the  Canadian  Council 
of  Agriculture,  comprised  of  the 
chief  executive  officers  from  each 
central  organization,  and  thus  the 
forces  of  all  three  provinces  are 
joined  into  a  compact  whole. 
This  council,  with  which  52,000 
farmers  are  affiliated,  is  the  only 
articulate  voice  of  the  Canadian 
rural  AVest.  The  Canadian  Council 
of  Agriculture  commands  the  res- 
pect of  every  Canadian  institution, 
chiefly  because  each  of  the  52,000 
farmers  behind  it  has  a  vote.  Year 
after  year  this  Council  places  before 
the  Federal  Government  at  Ottawa 
the  needs  of  the  rural  West,  in  a 
manner  never  before  possible. 

It  is  no  exaggeration  to  say  that 
this  is  the  most  powerful  and  effec- 
tive organization  of  farmers  in  the 
Dominion  of  Canada.  Its  influence 
reaches  to  the  farthest  corners  of 
the  three  grain  growing  provinces, 
and  it  includes  in  its  membership 
not  only  grain  growers  but  stock 
raisers,  dairymen  and  farmers  of 
every  class  who  are  interested  in 
improving  conditions  and  developing 
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agriculture  to  the  highest  degree  of 

perfection. 

Have  Gone  Into  Business 

The  foregoing  deals  only  with  the 
political  and  educational  aspect  of 
the  organized  farmers'  work.  In  an 
equally  effective  manner  they  have 
gone  into  business  on  their  own 
account,  and  demonstrated  to  the 
world  that  farmers  are  able  to  oper- 
ate large  commercial  institutions 
successfully.  In  the  course  of  their 
agitation  for  improvements  in  the 
grain  trade,  the  farmers  realized  that 
the  only  way  to  eradicate  entirely  the 
evils  of  the  grain  trade  was  to  go 
into  it  on  their  own  account.  The 
result  is  that  there  are  now  three 
grain  companies  in  the  Prairie  Pro- 
vinces, all  owned  and  controlled  by 
farmers,  the  shareholders  being 
drawn  from  the  three  provincial 
associations  above  mentioned. 

The   Pioneer   Farmers' 
Company 

The  Grain  Growers'  Grain  Company 
was  the  first  attempt  of  the  Western 
farmers  to  go  into  business.  It  came 
into  existence  in  September,  1906, 
and  in  seven  years  of  its  operations 
has  marketed  over  120,000,000  bush- 
els of  farmers'  grain.  Today  this 
company  has  over  14,000  farmer 
shareholders,  scattered  over  the 
three  provinces.  Its  paid-up  capital 
is  nearly  $700,000  and  its  total 
assets  $1,371,152.72.  The  shares  in 
the  company  are  $25.00  each,  and 
it  is  specially  provided  in  the 
charter  that  no  one  but  farmers  may 
hold  stock,  no  shareholder  may  hold 
more  than  40  shares,  and  no  share- 
holder may  have  more  than  one  vote 
at  any  shareholders'  meeting.  Thus 
it  must  be  a  farmers'  company  for 
all  time.  This  company  operates  a 
line  of  elevators  in  Manitoba,  ter- 
minal elevators  at  Fort  William, 
Ont.,  as  well  as  cleaning  and  sacking 
plants  at  Fort  William  and  New 
Westminster,  B.C.  It  also  maintains 
a  large  office  at  Calgary,  Alta.  The 
company  also  operates  a  flour  mill 
;it  Rapid  City,  Manitoba,  and  owns 
a    300,000,000    foot    timber    limit    in 


EDWARD    J.    FREAM 

Manager    Alberta    Farmers'    Co-operative 
Elevator  Co.   Ltd.,   Calgary,  Alta. 


The  Editor,  Calgary,  Canada, 

Grain  Growers'  Guide,         Jan.  10/14. 
Winnipeg,  Man. 

Dear  Sir: — 

The      Alberta      Farmers'     Co- 
operative Elevator  Company   came   into 

existence  less  than  a  year  ago,  and  in 
the  purchase  of  material  and  supplies 
for  the  construction  of  our  fifty  eleva- 
tors, we  have  giverj  a  preference  wher- 
ever possible  to  those  firms  who  adver- 
tise in  The  Grain  Growers'  Guide,  which 
we  regard  as  the  strongest  supporter  oi 
the  farmers'  interest  in   this  country. 

All  of  our  agents  and  operators  are 
instructed  to  secure  new  subscribers  to 
The  Guide  whenever  possible. 

We  consider  that  the  success  of  our 
Company  up  to  the  present  time,  and 
also  its  future  success,  will  be  due  in 
no  small  measure  to  the  support  it  has 
received  from  The  Grain  Growers' 
Guide,  and  in  return  we  are  glad  to 
reciprocate   in  any   way   possible. 

Yours  very  truly, 

THE    ALBERTA    FARMERS'     CO-OP 

ERATIVE  ELEVATOR  CO.  LTD. 

(Sgd.)    E.    J.    Fream    Manager. 
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CHAS.    A.    DUNNING 

General   Manager,    Saskatchewan   Co-operative 
Elevator  Co.  Ltd.,  Regina,   Sask. 


The  Editor,  Regina,  Sask., 

Grain  Growers'   Guide,  Jan.  9/14. 

Winnipeg,  Man. 

Dear  Sir: — 

The  Saskatchewan  Co  operative 
Elevator  Company  Ltd.,  since  its  incep- 
tion three  years  ago,  has  done  all  its 
advertising  in  The  Grain  Growers' 
Guide.  In  the  purchase  of  supplies  for 
the  construction  and  maintenance  of  our 
]J!2  elevators  we  prefer  to  do  business 
with  those  firms  who  advertise  in  The 
Guide.  All  our  elevator  operators  and 
locai  secretaries  do  all  they  can  to  in- 
duce our  13,000  farmer  shareholders 
to  subscribe  to  and  read  The  Guide 
every  week. 

Yours  truly, 

SASKATCHEWAN   CO-OPERATIVE 

ELEVATOR   CO.   LTD. 

(Sgd.)   Chas.  A.  Dunning,  Gen.  Mgr. 


Northern  British  Columbia,  which 
will  eventually  be  converted  into 
lumber  and  supplied  to  its  share- 
holders in  carlots  at  greatly  reduced 
prices.  The  company  handles  apples, 
coal  and  flour  on  the  co-operative 
plan  in  carlots,  and  has  reduced  the 
prices  of  each  of  these  commodities 
to  a  very  considerable  extent. 

Saskatchewan  Farmers' 
Company 

In  1910  the  farmers  of  Saskatchewan 
decided  to  organize  another  grain 
company,  and  in  1911  the  Saskatche- 
wan Co-operative  Elevator  Company 
was  launched.  The  Government  of 
Saskatchewan  assisted  the  farmers 
to  secure  the  necessary  capital  at  a 
low  rate  of  interest,  but  the  control 
and  operation  of  the  company  is 
entirely  in  the  hands  of  the  farmers. 
The  shares  of  this  company  are  $50 
each.  None  but  farmers  may  hold 
stock,  no  farmer  more  than  ten 
shares,  and  no  shareholder  has  more 
than  one  vote  at  a  shareholders' 
meeting.  Thus  the  control  of  the 
company  must  remain  always  with 
the  farmers.  This  company  in  the 
short  space  of  its  existence  lias 
erected  200  modern  elevators  thru- 
out  Saskatchewan,  and  thus  provided 
its  farmer  shareholders  with  an  in- 
dependent avenue  thru  which  to 
place  their  grain  upon  the  markets 
of  the  world.  The  paid-up  capital 
of  the  Saskatchewan  Co-operative 
Elevator  Company  is  now  over  $350,- 
000,  its  total  assets  $1,709,487.57, 
and  it  has  13,156  shareholders.  Dur- 
ing the  two  years  of  its  operation  the 
company  has  handled  nearly  30,000,- 
000  bushels  of  the  farmers'  grain 
and  its  total  profits  have  been 
over  $220,000. 

Alberta   Farmers   Next 

In  1912  the  farmers  of  Alberta,  en- 
couraged by  the  success  of  the  two 
older  companies,  inaugurated  the 
Alberta  Farmers'  Co-operative  Ele- 
vator Company.  The  government  of 
Alberta  also  assisted  the  farmers  of 
that  province  in  establishing  their 
own  company,  by  enabling  them  to 
borrow   the   larger   portion   of  their 
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capital  at  a  low  rate  of  interest,  but 
lias  no  voice  in  the  control  or  opera- 
tion of  the  company.  As  with  the 
other  two  companies  the  share- 
holders in  the  Alberta  company  must 
always  be  farmers.  The  shares  of 
this  company  are  $60  each,  no  share- 
holder can  hold  more  than  20  shares, 
and  no  shareholder  has  more  than 
one  vote  at  any  shareholders'  meet- 
ing'. Thus  is  the  control  vested  for- 
ever in  the  farmers.  Tho  less  than 
a  year  in  operation,  the  Alberta 
Farmers'  Co-operative  Elevator 
Company  lias  erected  and  is  now 
operating  50  elevators  in  that  pro- 
vince, and  has  5,165  shareholders. 
The  paid-up  capital  is  nearly  $1.00,- 
000  and  the  total  assets  $430,000. 
During  the  present  grain  season  the 
company  has  handled  3,500,000  bush- 
els of  grain.  Alongside  each  elevator 
is  erected  a  warehouse  for  the  han- 
dling of  other  commodities  on  the 
co-operative  plan. 

This  brief  story  gives  an  idea  of 
the  magnitude  of  the  business  opera- 
tions of  the  organized  farmers  of 
Manitoba,  Saskatchewan  and  Alber- 
ta. During  the  present  grain  season 
they  will  handle  thru  their  own  com- 
panies from  48,000,000  to  50,000,000 
bushels  of  grain,  and  in  addition  to 
securing  much  better  prices  for  their 
farmer  shareholders  than  they  could 
have  secured  by  the  old  monopoly 
system,  they  will  undoubtedly  have 
a  net  profit  of  at  least  $400,000.  This 
money  will  not  be  used  to  enrich  a 
few  but  will  be  devoted  to  an  exten- 
sion of  their  operations  in  the  grain 
business  as  well  as  into  other  fields, 
and  in  the  prosecution  of  educational 
work  and  organization  for  the  im- 
provement of  agricultural  condi- 
tions. It  is  the  aim  of  the  organized 
farmers  to  extend  their  operations 
until  every  farmer  is  a  shareholder, 
all  the  grain  is  shipped  thru  their 
OAvn  companies  and  also  eventual^ 
to  handle  for  their  shareholders  a 
large  line  of  staple  commodities. 

Their  Own  Journal 

The  farmers  who  have  built  up  the 
three  associations  and  these  three 
grain  companies  are  the  same  far- 
mers who  put   The   Grain  Growers' 


J.  A.  MAHARG 

'resident,    Saskatchewan    Grain    Growers' 
Association,   Moose  Jaw,   Sask. 


The  Editor,  Moose  Jaw,  Sask., 

Grain  Growers'  Guide,  Jan.  17/14 

Winnipeg,  Man. 

Dear  Sir:  — 

For  the  benefit  of  those  who 
may  be  interested  I  may  state  that  the 
Saskatchewan  Grain  Growers '  Associa- 
tion has  employed  The  Grain  Growers' 
Guide  as  its  official  organ  ever  since 
the  inception  of  that  journal,  five  years 
ago,  and  each  week  we  use  a  section 
of  The  Guide  to  send  out  news  of  our 
Association  to  our  members  all  over  the 
province. 

We  have  also  endeavored  to  have 
every  one  of  our  twenty-five  thousand 
members  subscribe  for  The  Guide  in  or- 
der that  they  may  keep  closely  in  touch 
with  the  work  of  our  organization.  We 
are  glad  to  support  our  own  paper  in 
any  way  that  will  make  for  its  greater 
success. 

Yours  very  truly, 

SASKATCHEWAN  GRAIN 

GROWERS'  ASSOCIATION. 

(Sgd.)  J.  A.  Maharg,  President. 
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WILLIAM  J.   TREGILLUS 

President,   United   Farmers   of  Alberta 
Calgary,    Alta. 


The  Editor,  Calgary,  Alta. 

Grain  Growers'  Guide,        Jan.  20/14. 
Winnipeg,  Man. 

Dear  Sir: — 

It  gives  me  great  pleasure  to 
endorse  The  Grain  Growers'  Guide  iu 
the  strongest  terms.  The  rapid  growth 
of  the  United  Farmers  of  Alberta  to  its 
present  strength  of  15,000  members,  is 
unquestionably  due,  largely,  to  the  ex- 
cellent service  of  our  official  organ,  The 
Grain  Growers'  Guide,  during  the  last 
five  years. 

At  our  last  convention,  attended  by 
six  hundred  delegates,  we  passed  a 
unanimous  resolution  in  favor  of  sup- 
porting those  advertisers  who  patronize 
The  Grain  Growers'  Guide,  and  we  shall 
do  all  we  can  to  induce  all  our  members 
to  support  The  Guide  whenever  possible. 
I  am,  faithfully  yours, 

THE  UNITED  FARMERS  OF 
ALBERTA 
(Sgd.)    William  J.    Tregillus,   Pres. 


Guide  into  the  field  and  have  suc- 
ceeded in  bringing  it  to  the  foremost 
position  which  it  now  holds.  They 
realized  early  in  their  fight  for  jus- 
tice that  one  of  their  chief  handi- 
caps was  the  lack  of  their  own  jour- 
nal, owned  and  controlled  by  them- 
selves, in  which  to  publish  the  pure 
and  unadulterated  facts  concerning 
their  own  interests,  and  to  support 
the  cause  which  they  were  strug- 
gling to  promote.  All  these  organi- 
zations stand  shoulder  to  shoulder 
behind  The  Grain  Growers'  Guide 
and  are  determined  to  develop  it  into 
a  great  agricultural  journal,  and  to 
have  it  read  regularly  by  every 
English-speaking  farmer.  Following 
the  course  adopted  in  the  establish- 
ment of  their  grain  companies,  a 
separate  company  was  incorporated 
for  the  publication  of  The  Grain 
Growers'  Guide,  under  the  name  of 
Public  Press  Limited.  The  first  issue 
of  the  Grain  Growers'  Guide  was 
published  in  June,  1908.  So  well 
was  it  received  that  in  August.  1909. 
it  became  a  weekly  publication, 
which  it  has  since  remained.  It  was 
im mediately  adopted  as  the  official 
organ  of  the  Manitoba  Grain  Grow- 
ers' Association,  the  Saskatchewan 
Grain  Growers'  Association  and  the 
United  Farmers  of  xVlberta.  Being 
owned  entirely  by  the  organized 
farmers,  and  having  no  other  finan- 
cial connection  except  that  of  the 
organized  farmers,  The  Guide  from 
the  beginning  was  absolutely  differ- 
ent from  any  other  agricultural 
journal.  It  has  been  absolutely  free 
and  fearless  in  its  support  of  the 
farmers'  cause,  and  on  that  account 
has  come  closer  to  its  readers  than 
any  other  journal  possibly  could 
come. 

All   Support  The  Guide 

The  letters  from  the  chief  executive 
officers  of  the  three  grain  companies, 
published  on  these  pages,  indicate 
how  closely  The  Guide  is  interlocked 
with  the  various  farmers'  organiza- 
tions, and  also  show  the  combined 
forces  being  used  to  develop  a  great 
journal.  As  the  three  associations 
have  grown  and  the  three  grain 
companies  have   grown,   so   has   The 
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Grain  (J  rowers'  Guide  developed, 
until  it  is  now  without  a  rival  in  the 
extent  of  its  circulation  among'  the 
farm  homes  of  the  Prairie  Provinces. 
The  Grain  Growers'  Guide  is  part 
and  parcel  of  the  farmers'  organiza- 
tions of  the  Prairie  Provinces  and 
is  the  link  which  hinds  them  all 
together  into  one  harmonious  and 
united  force  for  the  improvement  of 
conditions,  and  the  development  of 
their  own  business  institutions. 
These  farmers'  organizations  have 
accumulated  large  capital  and  have 
become  a  permanent  force  in  the 
commercial  life  of  Canada,  and  just 
in  the  same  way  The  Grain  Growers' 
Guide  has  become  a  powerful  and 
permanent  force  in  the  field  of 
( Canadian  journalism. 

High  Standards  Maintained 

The  foregoing  facts  clearly  demon- 
strate the  unique  position  held  by 
The  Grain  Growers'  Guide,  and  it  is 
not  difficult  to  understand  how  it  is 
that  The  Guide  finds  such  a  ready 
welcome,  and  is  so  highly  thought 
of,  in  the  farm  homes  in  which  it  is 
a  weekly  visitor.  It  must  be  clear 
to  any  discriminating  business  man 
that  as  an  advertising  medium  no 
journal  could  be  selected  which 
could  combine  the  qualities  pos- 
sessed by  The  Guide.  Its  advertis- 
ing pages  afford  the  very  best  pos- 
sible means  for  a  favorable  introduc- 
tion of  any  line  of  goods  to  the 
farmers  of  Manitoba,  Saskatchewan 
and  Alberta.  Those  farmers  who 
have  built  up  the  above  mentioned 
organizations,  and  have  also  estab- 
lished and  developed  The  Guide,  and 
have  supported  it  financially,  mor- 
ally and  in  every  other  possible  way 
have  insisted  upon  a  high  standard 
of  journalism.  This  high  standard 
has  not  been  confined  to  the  edi- 
torial pages  alone,  but  has  also  been 
incorporated  into  its  advertising 
policy.  No  questionable  advertise- 
ments are  ever  published  in  the 
pages  of  The  Grain  Growers'  Guide. 
No  advertisements  are  ever  accepted 
for  patent  medicines,  liquor,  cigar- 
ettes, mining  stock  or  "wild  cat" 
real  estate  propositions.  The  many 
seductive     schemes     conceived     to 


R.    C.    HENBERS 

President,  Manitoba  Grain  Grower; 

Association,  Culross,  Man. 


The  Editor,  Culross,  Man. 

Grain  Growers'  Guide,  Jan.  28/14. 

Winnipeg,  Man. 

Dear  Sir:  — 

It  is  with  pleasure  that  1  give 
my  hearty  endorsation  to  The  Grain 
Growers'  Guide  and  acknowledge  its 
great  assistance  in  carrying  on  the 
work  of  the  Manitoba  Grain  Growers' 
Association. 

Since  the  inception  of  The  Guide  five 
and  one-half  years  ago  our  Association 
has  always  employed  it  as  our  official 
organ,  and  we  look  upon  it  as  one  of 
the  essential  and  important  factors  in 
the  Grain  Growers'  movement,  and  wo 
believe  the  day  is  not  far  distant  when 
it  will  be  a  welcome  weekly  visitor  in 
the  house  of  every  progressive  farmer 
in    Manitoba. 

At  our  Annual  Conventions  we  have 
urged  our  members  to  support  our  own 
paper  in  every  way,  and  in  their  buying, 
whenever  possible,  to  give  preference  to 
those  firms  who  advertise  in  The  Guide. 

Yours  truly, 

MANITOBA  GRAIN  GROWERS' 

ASSOCIATION 
(Sgd.)   R.  C.  Henders,  President. 
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attract  the  fancies  of  children  and  induce  them  to  sell  cheap  and  tawdry 
articles  to  their  friends  are  also  tabooed.  The  Grain  Growers'  Guide  does 
not  publish  and  does  not  want  any  advertisements  that  are  not  absolutely 

clean  and  moral  and  backed  by  reliable 
individuals  or  firms. 


CUNNINGTON    &    CAMPION 

BUTCHERS    AND 
POULTERERS 

The  Grain  Growers'   Guide,       Winnipeg, 

Winnipeg.  Dec.   3/13 

Gentlemen:  — 

I  enclose  cheque  $9.12  in  pay- 
ment of  enclosed  account.  Kindly  dis- 
continue the  ad.  because  it  has  been  so 
successful  in  bringing  poultry  forward 
that    we    are    stocked   up. 

Yours  truly, 
(Sgd.)    C.    CUNNINGTON. 


Readers  Are  Loyal 


The  Grain  Growers'  Guide  is  the  only 

farm    journal    in    Canada    that    places 

before   its   readers   the    complete   story 

of  its  ownership,  control  and  financial 

standing.     It  has  been  fully  explained 

to  the  readers  of  The  Guide,  and  it  is 

a   part   of   the   editorial   policy   of  the 

paper  to  show,  that  the  subscription  price  of  $1.00  per  year  does  not  meet 

one-third  of  the  actual  cost  of  the  fifty-two  copies  received  by  each  subscriber 

each  year.     It  has   been  repeatedly   pointed   out  that   the   revenue  for   the 

publication  of  the  paper  is  secured 
from  its  advertising  pages.  For  this 
reason  The  Guide  readers  have  been 
asked  to  support  Guide  advertisers 
when  making  their  purchases,  in  the 
same  manner  that  they  have  supported 
their  own  grain  companies.  The  appeal 
has  not  been  in  vain.  The  same  spirit 
of  loyalty  which  has  built  up  their 
own  grain  companies  is  now  being 
turned  towards  the  development  of 
their  own  journal.  Individual  far- 
mers, when  making  their  purchases, 
are  patronizing  Guide  advertisers 
whenever  possible,  and  local  associa- 
tions, when  purchasing  carlots  of 
Hour,  wire  fence,  binder-twine  and  num- 
erous other  articles,  also  give  a  prefer- 
ence to  Guide  advertisers.  In  this  way 
they  are  making  the  advertising  pages 
of  The  Guide  of  exceeding  value  to 
those  advertisers  who  display  their 
goods  upon  them.  The  letters  published  on  these  pages  from  the  Executive 
officers  of  the  Associations  and  grain  companies,  indicate  most  strongly 
the  support  they  are  giving  to  their  own  journal. 


DOMINION  UTILITIES  MANUFACTURING  CO.  LIMITED 
I.  X.  L.  Vacuum  Clothes  Washer 
The  Grain  Growers'  Guide,        Winnipeg, 

Winnipeg,  Man.  Oct.  22/13. 

Dear   Sirs: — ■ 

It  will  doubtlessly  interest  you 
to  know  the  results  that  we  have  received 
from  the  advertising  we  have  been  carry- 
ing in  The  Grain  Growers'  Guide  since  last 
February.  In  addition  to  using  your  me- 
dium, we  advertised  in  over  65  other 
mediums,  comprising  the  leading  daily 
and  weekly  newspapers,  farm  mediums 
and  periodicals  from  Halifax  to  Van- 
couver. The  results  obtained  from  adver- 
tisements in  The  Grain  Growers'  Guide 
exceeded  over  200%  the  net  results  ob- 
tained from  any  other  one  of  our  mediums 
in  Canada,  and  this  result  was  obtained 
regardless  of  the  fact  that  advertising  was 
started  in  The  Grain  Growers'  Guide  later 
than  in  the  maior.ty  of  publications.  You 
can  thus  readily  see  that  we  are  more 
than  pleased  with  the  results  obtained 
thru  your  medium,  which  we  will  con- 
tinue to  use  in  all  of  our  future  advertising 

THE      DOMINION      UTILITIES      MANU- 
FACTURING   CO.    LIMITED. 
(Sgd.)    W.   E.   Murphy,    Sec.-Treas. 


C.  S.  JUDSON     COMPANY 


GASOLINE    ENGINES    AND 
EQUIPMENT 


The   Youthful    Handicap 
Overcome 


Winnipeg, 
Jan.  31/14. 


In   its   early   days   The   Guide,   with    a 
small     circulation,     had     difficulty     in 
securing  the  attention  of  large  manu- 
facturers    and     distributing     concerns 
who    were    dealing    with    the    Western 
farmers.       Such    firms    were    slow    to 
realize   the   close   relationship   between 
The  Guide  and  its  readers.      Steadily, 
however,   year   by  year,   as   the   merits 
of  The  Guide  have  been  placed  before  them,  they  have  come  to  appreciate 
its   value,   until   today   comparatively   few   advertisers   overlook   The   Guide 
when   preparing  their   advertising   campaign   for  Western   Canada.      Month 


Grain   Growers'    Guide, 
Sherbrooke  St., 
City. 

We     have     always     found     the     Grain 
Growers'    Guide    one   of   our  best   advertis- 
ing   mediums    from    actual    net    results    per 
inquiries,    owing  no   doubt  to   the  purchas- 
ing  power   of   the   readers   of   your  paper. 
Yours  truly, 
C.    S.   JUDSON   CO.   LIMITED 
(Sgd.)    C.    S.   Judson,   President 
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after  month,  new  advertising  contracts 
are  being  received,  and  once  an  adver- 
tiser gives  The  Guide  a  fair  trial,  with 
a  line  of  goods  that  appeal  to  farmers, 
set  forth  in  attractive  copy,  he  invari- 
ably finds  that  it  pays  him  well.  Today 
The  Guide  stands  at  the  very  top 
among  the  agricultural  journals  of 
Western  Canada,  and  this  booklet  has 
been  prepared  for  the  purpose  of 
showing  manufacturers  and  distribu- 
tors the  opportunity  which  The  Guide 
offers  to  them  to  increase  their  business 
with  the  farmers  of  the  Prairie 
Provinces. 

The  Guide's  Mission 


STEELE, 


BR1GGS   SEED    CO. 
LIMITED 


WINNIPEG,     MANITOBA 

The    Grain    Growers'     Guide, 

City.  Jan.  31/14. 

Gentlemen: — - 

We  have  never  been  able  to  ar- 
rive at  the  returns  we  get  from  advertising 
from  individual  papers,  although  we  have 
tried  all  the  devices  that  the  advertising 
a°ent  knows  of  to  check  up  returns  in  our 
business.  We  attribute  this  largely  to 
the  fact  that  we  have  been  many  years  in 
business  and  our  seeds  being  handled  by 
"ractically  every  merchant  from  the  At- 
lantic to  the  Pacific  in  Canada.  It  follows 
that  we  are  well  known,  and  parties  in 
responding  to  our  advertisements  seldom 
mention    the    key. 

We  have  always  considered  your  paper 
an  excellent  medium  for  our  advertising, 
■s  its  circulation  being  among  the  best  of 
our  Western  farmers,  it  can  hardly  fail 
to  bring  good  returns  where  reliable  goods 
are    advertised. 

Yours  truly, 
STEELE,    BRIGGS    SEED    CO.    LIMITED. 
(Sgd.)    C.   J.    Turnbull. 


In  the  previous  pages  the  relation  of 
The  Guide  to  its  readers  has  been 
clearly  shown.  Its  work  and  its  mis- 
sion call  for  a  few  words,  as  a  journal 
without  a  mission  has  no  good  cause  for  its  existence.  At  the  outset,  The 
Guide  specialized  on  the  marketing  end  of  the  farmers'  business,  and  also 
upon  the  economic  conditions  which  affect  the  prosperity  of  every  farmer 
quite  as  much  as  the  quality  and  quantity  of  the  crops  he  produces.  In  both 
these  fields  The  Guide  was  the  pioneer,  and  its  readers  are  now  keenly  alive 
to  the  importance  of  both  of  these  factors  in  their  lives  and  business.  Last 
year  The  Guide  widened  its  editorial  scope  to  include  every  phase  of  agricul- 
tural production,  so  that  it  now  covers  the  whole  field  in  which  its  readers 
are  interested,  and  is  consequently 
building  up  an  exclusive  circulation. 


The   Home  Circle 

The  domestic  side  of  farm  life  has 
always  been  strongly  emphasized  in 
The  Grain  Growers'  Guide.  The  farm 
women  of  Manitoba,  Saskatchewan 
and  Alberta  are  now  developing  or- 
ganizations of  their  own  along  the 
same  lines  as  those  which  their  hus- 
bands have  so  successfully  organized. 
The  Guide,  thru  its  home  pages,  is 
acting  as  organ  of  these  women's 
organizations,  and  is  assisting  and 
being  assisted  by  them  in  every  possible 
way.  The  Guide  has  carried  on  a 
systematic  campaign  for  better  treat- 
ment of  farm  women,  not  only  before 
law  but  also  in  their  own  homes  and  in 
this  way  has  won  the  lasting  affection 
of  its.  women  readers.  These  women 
today  are  taking  the  keenest  interest 
in  every  advancement  of  science  and 
art  that  brings  comfort  into  the  farm 
home  and  reduces  the  labor  of  farm 
women.  To  its  women  readers  The 
Guide  has  also  explained  the  question 


GOVERNMENT  OF  THE  PROV. 
OF  SASK. 

DEPARTMENT     OF     AGRICULTURE 

Editor,   Grain  Growers'    Guide, 

Winnipeg,  Man.  Feb.  2/14. 

Dear    Sir: — ■ 

You  will  remember  that,  with  a 
view  to  getting  the  various  publications 
of  the  Department  into  the  hands  of  such 
of  our  farmers  as  were  sufficiently  inter- 
ested in  them  as  to  write  for  them,  we 
inserted  in  the  Christmas  number  of  The 
Guide  a  full  page  advertisement  calling  the 
attention  of  the  farmers  to  the  various 
publications  of  the  Department  that  were 
available  for  free  distribution  upon 
request. 

It  is  about  a  month  since  that  issue 
reached  the  farmers  of  this  province.  You 
may  be  interested  to  know  that  up  to 
January  30  we  had  received  1,153  coupons, 
actually  clipped  from  this  advertisement 
by  your  Saskatchewan  subscribers.  Each 
coupon  contains  a  request  for,  on  the 
average,  12.4  of  the  25  or  30  publications 
named,  so  that,  if  we  do  not  receive  an- 
other coupon — and  they  have  by  no 
means  ceased  to  come  in — we  shall  have 
been  able  to  place  approximately  14,300 
publications  in  the  hands  of  persons  who 
have  voluntarily  selected  and  asked  for 
what  they  wanted,  which  is  the  best  kind 
of  distribution.  We  consider  this  a  very 
satisfactory  outcome  of  our  experimental 
advertisement. 

Yours  faithfully, 

(Sgd.)    A.   F.   MANTLE, 

Deputy  Minister. 
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of  advertising'  and  is  securing  their  support  to  patronize  The  Guide  adver- 
tisers and  thus  build  up  their  own  paper. 

The  younger  members  of  the  family  in  the  farm  home  are  not  neglected 
by  The  Guide.  They  have  their  own  department  in  their  father's  and 
mother's  paper,  and  each  member  of  the  family  finds  something  of  interest 

in  each  issue  of  The    Grain    Growers' 
■  !     Guide. 


Steelk  Mitchell    limited 

phot(h;r.vphic   wuppliks 
winnipeg 

Grain   Growers'    Guide, 

Winnipeg,  Man.  Jan.   30/14. 

Dear    Sirs: — ■ 

Answering  your  enquiry,  we  are 
glad  to  lie  able  to  testify  to  the  value  of 
the  '"(Train  Growers'  Guide''  as  an  adver- 
tising   medium. 

Our  records  for  the  past  year  show 
much  larger  actual  cash  returns  from  our 
advertising  in  the  "Grain  Growers' 
Guide''  than  from  any  other  medium  used. 
Yours  very  truly, 
STEELE  MITCHELL  LIMITED. 
JMH|M|  (Sgd.)    J.   M.    Hall 


Our   Unique  Circulation 
Policy 


Sakma  Fence  Company 


Sarnia,  Ont., 
Nov.  18/13. 


Today  The  Grain  Growers'  Guide  has 
more  than  84,000  subscribers,  as  shown 
in  the  Circulation  Manager's  affidavit 
on  another  page.  This  is  a  larger  cir- 
culation than  is  even  claimed  by  any 
other  farm  journal  from  one  end  of 
the  Dominion  of  Canada  to  the  other. 
This  premier  position  among  Canadian 
agricultural  journals  has  been  achieved 
by  The  Guide  in  five  and  a  half  years.  Such  results  have  only  been  secured 
thru  the  operation  of  a  circulation  system  that  reaches  individual  farmers 
most  effectively.  These  34,000  subscribers  have  been  secured  by  a  corps  of 
local  agents  now  numbering  nearly  2,000,  supplemented  by  a  direct  personal 
solicitation  by  mail  from  The  Guide  office.  In  each  local  community  one  of 
these   agents' (in   larger   communities   there   are   two    or   three)    is   working 

regularly  to  induce  every  farmer  to 
■■-  """:     subscribe  for  The  Guide.     Each  agent 

believes  in  the  policy  of  The  Guide, 
and  is  therefore  able  to  show  his  neigh- 
bors why  it  is  to  their  interest  to  sub- 
scribe for  The  Guide  and  read  it 
regularly. 

A  Clean  List 

No  subscribers  to  The  Guide  have  ever 
been  secured  thru  premiums.  Every 
subscriber  pays  the  advertised  sub- 
scription price  Either  direct  to  The 
Guide  office,  or  to  the  local  agent,  who 
retains  a  reasonable  commission  and 
forwards  the  balance  to  The  Guide 
Circulation  Department.  No  reduction 
in  the  subscription  price  of  The  Guide 
is  ever  made  to  any  member  of  any  of 
the  Associations,  nor  is  any  subscrip- 
tion to  The  Guide  ever  paid  as  a  part 
of  association  membership  dues.  Sub- 
scribers are  given  a  reasonable  time 
to  renew,  after  which  their  names  are 
cut  off  the  subscription  list.  The  prac- 
tice of  sending  the  paper  to  subscribers 

\     several  years  in  arrears  has  never  been 

followed  by  The  Grain  Growers' 
Guide.  Another  very  strong  feature  of  the  Circulation  Policy  of  The  Guide 
has  been  to  secure  long  time  subscriptions,  and  today  over  7,000  of  the 
subscriptions  are  paid  in  advance  from  one  to  ten  years.  This  policy  lias 
only  been  followed  for  the  past  two  years  but  will  be  maintained  regularly 
henceforth.     This   is    real    quality    circulation. 


Grain  Growers'   Guide, 
Winnipeg,  Man. 
Gentlemen: — - 

In  checking  the  results  of  our 
Advertising  Campaign  for  the  past  season 
of  1918,  we  thought  you  might  be  glad 
to  learn  that  the  results  from  the  use  of 
your  columns,  during  the  present  year, 
have  been  so  satisfactory  that,  in  spite 
of  the  fact  that  we  spent  with  The  Guide 
considerably  in  excess  of  one  thousand 
dollars,  we  propose  to  place  even  a  larger 
proportion  of  our  western  advertising  in 
The  Guide   for  the   coming  season   of  1914. 

In  our  correspondence  with  farmers  of 
the  West  we  have,  on  different  occasions. 
been  forcibly  struck  with  the  very  warm 
feeling  of  loyalty  and  confidence  which  is 
expressed  towards  The  Grain  Growers' 
Guide.  Trior  to  our  using  your  paper  we 
have  had  farmers  call  our  attention  to  the 
fact  that  they  had  not  seen  our  advertise- 
ment in  The  Guide,  and  suggested  that  we 
use  The  Guide,  which  we  eventually  did, 
with  most  satisfactory  results.  We  believe, 
in  our  Western  Campaign,  that  dollar  for 
dollar,  we  obtained  the  maximum  results 
thru   The   Grain   Growers'    Guide. 

We  send  the  above  as  a  voluntary  state- 
ment of  the  results  as  we  find  them,  which 
we  think  should  be  gratifying  to  you.  In 
the  meantime,  we  remain, 

Yours  very  truly, 
THE   SARNIA  FENCE   COMPANY  LTD. 
(Sgd.)    M.  de  Pendergast,  President. 
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Hand    Picked    Readers 
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1>.    R.  DINGWALL  LIMITED 

JEWEI.I,E1!S    &    SILVERSMITHS 


Guide, 
Winnipeg, 
Jan.  29/14. 


T1kj  result  of  such  a  circulation  policy  is  that  The  Guide  readers  are,  so  to 
speak,  hand  picked,  wide-awake  men  who  are  readers  and  thinkers.  This 
gives  a  quality  circulation  that,  from 
the  standpoint  of  the  advertiser,  is 
worth  very  many  dollars.  Advertising 
rates  are,  or  should  be,  based  upon 
legitimate  circulation.  When  an  ad- 
vertiser buys  space  in  The  Grain  Grow- 
ers' Guide  he  knows  exactly  how  many 
farmers  he  is  going  to  reach ;  he  knows 
that  they  are  interested  in  the  policy  of 
the  journal  and  will  read  it.  Such  men 
will  also  read  the  advertisements  and 
they  are  every  one  buyers. 

The  Guide  is  a  strong  advocate  of  the     I .  ..(Ss<UH/  W.Daly 

inspection  of  circulation  of  all  journals 

that  go  thru  the  mails,  in  order  that  every  advertiser  may  know  exactly  the 
quantity  and  quality  of  the  circulation  he  is  buying.     Circulation,  nowadays, 
is  an  article  of  commerce  and  can  be  specified  definitely.     On  another  page 
the  circulation  of  The  Guide  is  shown 
in  this  manner.     The  pulling  power  of     ;"""" 
a   journal   from   an  advertisers'   stand- 
point  depends  upon  its  hold  upon  the 
people    who    read    it.      The    close    rela- 
tionship    which     exists     between     the 
editorial  department  and  the  readers  of 
The  Guide  enables  this  journal  to  ren- 
der exceptional   service   to  advertisers. 


Messrs.   The  Grain   Growers' 
275    Sherbrooke   St. 
Winnipeg. 
Dear  Sirs:  — 

We  have  been  comparing  the  re- 
sults of  our  advertising  in  your  paper 
with  those  received  from  other  medhims 
that  we  use  in  our  Mail  Order  Advertising, 
and  find  that  those  obtained  from  The 
Guide  fully  warrant  our  giving  it  a  prom- 
inent  position  in  our  advertising  appro- 
priations  for   the    next   twelve    months. 

D.  R.  DINGWALL  LIMITED. 


THE    ECHO    MILLIXCi    CO. 

GLADSTONE.     MAN. 


LT1>. 


Gladstone,  Man. 
Jan.  12/14. 


Covers   the   Field 

Grain    Growers'     Guide     has    no 


Grain  Growers'   Guide, 

Winnipeg. 
Gentlemen: — ■ 

We  wish  to  congratulate  you  on 
the  position  your  paper  holds  as  an  ad- 
vertising medium.  We  have  been  using 
your  paper  for  the  past  three  years,  and 
it  would  be  an  easy  matter,  if  we  had 
the  time  to  go  thru  our  correspondence, 
to  make  an  estimate  of  the  proportion  of 
the  increase  in  our  business  directly 
traceable  to  The  Guide  advertising.  We 
will  say.  however,  that  dollar  for  dollar, 
\\c  have  been  getting  better  results  than 
from  any  other  medium  we  have  used. 
We  are,  yours  truly, 

ECHO   MILLING   CO.    LTD. 
(Sgd.)   F.  B.  McKenzie,  Manager. 


waste    circulation.      It    is   concentrated 
in    the     provinces    of    Manitoba,     Sas- 
katchewan and  Alberta.     It  covers  this     i.„. 
held   more   completely   than   any   other 

farm  journal.  The  figures  appended  show  the  proportion  of  English  speaking 
farmers  reached  by  The  Guide.  These  figures  deserve  careful  consideration. 
They  show  how  large  a  proportion  of  the  farmers  read  The  Guide. 


Man.      Sask.       Alta. 

455,614  492,432  374,663 

2.55,249  361,067  232,726 


Total    population 
(census    1911) 

Rural  Population 
(census    1911) 

Rural  homes  (aver- 
age  family   of  5)    .      51,049      72,213     46,545 

English  speaking  ru- 
ral homes  (esti- 
mated)      35,000     45,000     35,000 

(xuide  circulation    .    .        7,816     15,979       8,441 

Proportion  of  Eng- 
lish-speaking fami- 
lies reaehe  <1  b  y 
Guide '.    1  in  4.5    1  in  2.8    1  in  4.1 


CATKSBYS     LIMITED 

LONDON,     KNCLAND 

The   Grain  Growers'    Guide, 

Winnipeg,  Man.  Advt.  Dept. 

Dear    Sir: — ■  Dec.    8/13. 

We  are  glad  to  be  able  to  inform 
you  that  results  up  to  the  present  prove 
The  Grain  Growers'  Guide  to  be  one  of 
our  most  satisfactory  mediums  in  Canada. 
We  are  more  than  pleased  to  see  the 
great  personal  interest  you  take  in  making 
your  publication  profitable  to  advertisers. 
Yours  very  truly, 

CATESBYS   LTD. 


The  circulation  of  The  Guide 
population  in  Western  Canada 
field    more    fully    every   year. 


is    growing'    more    rapidly   than    the    rural 
The    Guide    will,    therefore,    cover    its 
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Truth   and   Realization 


O 0 
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VANSTONE    8c    ROGERS 

IMPORTERS  AND  BREEDERS 
OF  CLYDESDALES.  ETC.   - 

320  Sterling  Bank, 
Grain   Growers'    Guide,  Winnipeg- 

City.  Dec.  31/13. 

Dear  Sir: — ■ 

The  advertising  which  we  did  in 
your  Xmas  number  this  year  gave  us  very 
satisfactory  returns — three  times  as  many 
enquiries  as  we  ever  received  from  any 
former  advertising. 

Our     foreman,     Mr.     Brooks,     wrote     me 
from    N.    Battleford,    where    a    great    many 
addressed      their      letters,       "The      Grain 
Growers'    Guide   lias   them   all   beat." 
Yours  sincerely, 

VANSTONE    &    ROGERS. 
(Sgd.)   C.  M.  Vanstone. 


It  is  one  thing  to  know  a  fact  and  another  thing  to  realize  it.     In  previous 
pages  we  have  stated  that  the  readers  of  The  Guide  subscribe  to  it  because 

they  value  it,  and  that  they  are  patron- 
;--  -— ;      izing    Guide    advertisers    not    only    for 

their  own  benefit,  but  also  from  a  wider 
business  standpoint  of  developing  their 
own  journal.  This  is  somewhat  of  a 
commonplace  statement,  and  might  not 
ordinarily  receive  due  consideration. 

A   few   facts,    however,    will    give    a 
clearer  realization  of  the  truth  of  this 
statement.        One    department   in   The 
Guide  is  devoted  to  farmers'  own  adver- 
tisements  under   the   heading:    "FAR- 
MERS'  MARKET  PLACE,  conducted 
for  those  who  want  to  buy,  or  sell,  or 
exchange."     It  is  on  this  page  of  The 
Guide  that  its  readers  advertise  their 
cattle,  horses,  sheep,  swine,  poultry,  seed  grain  and  whatever  else  they  have 
for  sale.     The  rate  charged  for  advertisements  in  this  department  is  4  cents 
per  word  per  week  (flat  rate,  cash  in  advance),  which  is  more  than  double 

the  rate  charged  for  the  same  kind 
of  advertising  in  other  farm  journals 
in  the  same  field.  Yet  despite  this  high 
rate  The  Guide  gets  more  than  double 
the  money  for  this  class  of  advertising 
than  any  other  farm  journal  in  West- 
ern Canada.  The  returns  which  the 
farmers  get  for  this  high  priced  adver- 
tising in  their  own  paper,  dollar  for 
dollar,  are  immensely  satisfactory  to 
them.  The  fact  that  the  farmers  are 
willing  to  pay  this  high  price  is  a  con- 
clusive proof  that  they  are  determined 
to  build  up  their  own  journal,  and  is 
also  a  further  proof  of  the  loyal  support  which  they  give  the  advertisers  in 
their  official  organ.  When  the  farmers,  themselves,  find  the  paper  profitable 
it  is  a  proof  that  it  is  a  good  medium. 


GLENCARNOCK    STOCK 
FARM 

Live  Stock  Editor,  Jan.  16/14. 

Grain  Growers'    Guide, 
Winnipeg,    Man. 
Dear   Sir:  — 

In  reference  to  the  small  adver- 
tisement which  we  have  carried  in  The 
Grain  Growers'  Guide,  I  have  great  pleas- 
ure in  informing  you  that  we  have  had 
most  excellent  results,  and  as  we  are  sold 
out  of  rams  and  male  pigs,  please  change 
our   ad.    as    per   enclosed. 

Yours  truly, 
J.D.McG.  (Sgd.)    JAS  D.  McGREGOR. 


ORCHARD    FARM 

J.    BOUSFIELD.    PROP. 
MCGREGOR.     MANITOBA 

Grain  Growers'    Guide,      MacGregor,   Man. 
Winnipeg,  Man.  Jan.  23/14. 

Gentlemen:  — 

Please  change  my  ad.  for  stock  as  per 
enclosed  and  run  every  week.  I  have 
heen  advertising  my  stock  in  The  Grain 
Growers'  Guide  for  the  past  four  years, 
and  I  give  The  Guide  a  large  part  of 
the  credit  for  building  up  my  business  to 
be  one  of  the  largest  stock  breeders  and 
dealers  in  Western  Canada.  This  shows 
what  I  think  of  The  Guide  as  an  advertis- 
ing medium. 

Yours  truly, 

(Sgd.)    J.   BOUSFIELD. 


their  display  advertising.  The  rate 
is  higher  in  The  Guide  than  in  any 
Yet  even  in  this  short  space  of  time 


Breeders    Find    It    Profitable 

There  are  a  large  number  of  live-stock 
breeders  in  the  Prairie  Provinces  who 
spend  a  considerable  amount  of  money 
each  year  for  display  advertising  in 
farm  journals.  Until  last  year  The 
Guide  made  no  serious  effort  to  secure 
this  class  of  advertising  because  there 
was  no  Agricultural  Editorial  Depart- 
ment in  the  journal.  When  The  Guide 
extended  its  field  to  cover  every  phase 
of  agricultural  development,  it  at  the 
same  time  made  an  appeal  to  the 
breeders  to  patronize  The  Guide  with 
charged  for  this  class  of  advertising  also 
other  farm  journal  in  Western  Canada. 
The  Guide  has  secured  the  largest  share 
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of  the  advertising  revenue  from  live- 
stock breeders.  Testimonials  published 
in  these  pages  show  that  they  have 
secured  exceptionally  good  returns 
from  their  advertisements  in  The 
Guide,  and  that,  dollar  for  dollar,  it 
has  already  come  to  the  front  rank, 
and  is  recognized  as  an  excellent 
advertising  medium  for  live-stock 
breeders.  This  class  of  advertising  is 
ordinarily  of  slow  growth,  but  the 
exceptional  returns  produced  have 
accounted  for  its  rapid  growth  in  the 
case  of  The  Guide. 

In  the  field  of  commercial  advertis- 
ing The  Guide  has  also  demonstrated 
that  it  can  produce  exceptional  returns 
for  manufacturers  and  distributors. 
Every  class  of  advertising  that  can 
appeal  to  farmers  in  the  Prairie 
Provinces  has  proven  satisfactory  in 
The  Guide.  Testimonials  in  these 
pages  speak  louder  than  any  general 
statement. 

Barrels   of   Gold 

There  are  over  200,000  farmers  in  the 
Prairie  Provinces.  These  farmers  spend 
on  an  average  probably  $400  per  year 
for  manufactured  goods,  making  a 
total  of  $80,000,000.  The  Grain  Grow- 
ers' Guide  is  read,  and  carefully  read, 
and  regarded  as  a  friend  in  more  of 
these  farm  homes  than  any  other  farm 
journal.  Its  advertising  pages  are 
absolutely  clean  and  it  gives  a  moral 
guarantee  of  the  reliability  of  its  ad- 
Arertisers.  For  this  reason,  and  for 
the  reasons  that  have  been  set  forth  in 
the  preceding  pages,  The  Grain  Grow- 
ers' Guide  is  unquestionably  the  best 
medium  in  which  to  publish  advertise- 
ments of  any  class  of  goods  that  are 
used,  or  will  be  used,  by  the  farmers 
of  the  Prairie  Provinces,  either  on 
their  farms  or  in  their  homes,  either 
by  themselves  or  by  any  member  of 
their  families. 

In  conclusion,  it  might  be  stated 
that  no  attempt  has  been  made  in  these 
pages  to  exaggerate,  nor  has  the  gift 
of  prophesy  been  allowed  rein.  The 
future  must  be  judged  by  the  past. 
This  booklet  has  been  prepared  with  a 
view  to  being  read  by  keen,  wide- 
awake business  men,  and  for  that 
reason  it  is  merely  a  brief  business 
statement    of    a    business    proposition. 

Any  further  information  will  be 
gladly    supplied    upon    request    to — 


J.  WILHELM 

VETERINARY       SURGEON 
SASKATOON 

Adv.  Manager, 

Grain  Growers'    Guide,  Saskatoon, 

Winnipeg.  Nov.  22/13. 

Dear  Sir:  — 

I  am  more  than  satisfied  with 
the  result  of  the  ad.  I  carried  for  a  short 
while  in  your  paper.  I  paid  you  $14.00 
for  the  ad.  and  the  result  was  I  did  busi- 
ness with  between  90  and  100  farmers. 
You  may  make  any  use  you  see  fit  of  this 
testimonial.  I  may  say  you  will  in  future 
get  my   advertising  as   a   regular  thing. 


(Sgd.)    J.    WILHELM,    V.S. 


SUTHERLAND    BROS. 

FEED    AND     SALE     STABLES 
PRINCE    ALBERT 

Grain  Growers'   Guide,         P.O.  Box  171 

Winnipeg,  Man.       Prince  Albert,  Sask. 
Dear  Sirs: —  Nov.  3/13. 

Kindly  take  our  ad.  out  of  your 
paper — we  are  all  sold  out.  We  never 
had  such  results  from  any  bit  of  advertis- 
ing; letters  are  pouring  in  for  all  kinds  of 
stock,  and  we  must  get  a  new  supply  and 
then  we  will  be  delighted  to  send  you  all 
of  our  advertising. 

(Sgd.)    SUTHERLAND   BROS. 
Per   H.S. 


J.  L.   COOK 

BREEDER    OF     HEREFORD    CATTLE 
NEWDALE,     MAN. 


Newdale,  Man. 

Jan.  7/14. 


Grain  Growers'   Guide, 

Winnipeg. 
Dear  Sirs:  — 

The  results  from  advertisements 
in  The  Guide  have  been  very  satisfactory. 
They  appear  to  cover  a  large  extent  of 
country  as  I  have  had  a  number  of  en- 
quiries  from   the   three   provinces. 

Yours  truly, 

(Sgd.)   J.  L.  COOK, 
Breeder  of  Hereford  Cattle. 


GLENLEA    STOCK    FARM 

WINNIPEG,    MAN. 

The  Grain  Growers'  Guide,       Winnipeg, 

Winnipeg,  Man.  Jan.  8/14. 

Gentlemen:  — 

Your  letter  of  recent  date  at 
hand  and  noted.  In  answer  to  same,  we 
might  state  we  have  received  very  satis- 
factory results  from  the  ad.  in  your  paper 
and  will  be  glad  to  have  you  continue 
same    until    further    notice. 

Yours  truly, 
GLENLEA    STOCK   FARM. 


THE  sSSSt  GUIDE 

WINNIPEG 


MANITOBA 


CANADA 
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TRUTH 

ABOUT    GUIDE    CIRCULATION 

MORE     THAN      04^000 


WEEKLY 


Affidavit   of   Circulation 

I,  James  Leonard  Middleton,  of  the  City  of  Winnipeg,  in  the  Province  of  Manitoba, 
Circulation  Manager  of  The  Grain  Growers '  Guide, 

DO  SOLEMNLY  DECLARE  that  the  Actual  Net  Circulation  of  The  Grain  Growers' 
Guide  for  the  week  ending  January  14th,  1914,  is 

34,038 

and  that  the  figures  in  regard  to  circulation  in  the  table  here  given  are  true  and  correct. 
AND  I  make  this  declaration  conscientiously  believing  it  to  be  true,  and  knowing  that 
it  is  of  the  same  force  and  effect  as  if  made  under  oath  and  by  virtue  of  the  Canada 
Evidence  Act. 

JAMES    LEONARD    MIDDLETON,    Circulation    Manager. 

DECLARED  before  me,  at  the  City  of  Winnipeg,  in  the  Province  of  Manitoba,  this 
14th    day   of  January,   1914. 

HUGH   MACKENZIE,    Commissioner    in    B.R. 


ACTUAL    NET    CIRCULATION 
BY    PROVINCES 


GENERAL     STATEMENT,     SHOWING 
DISTRIBUTION 


Sa  ska  tcli  e  wan 

Mberta 

.  .  .  15.979 
.     .     .         8,441 

.     .     .         7.816 

.     .     .             525 

British    Columbia  .     .     .     . 

.  .  .  319 
.     .     .             246 

...               86 

287 

British    Dominions    and    V 

oreign.            339 

LONG 

34.038 

TERM 

Press  Run 

Papers    sent    to    Subscrib- 
ers      34,038 

Exchange    List .... 
Advertisers    on    List.     . 
Copies   for   Files    .     . 
Samples    and    Sundries 


35.500 


429 
393 

150 
490 

a.yfnn     ggaap 


35,o00       3d, 500 


Subscriptions    Paid    in    Advance    to    January    1st.    1916 3,233 

1917 2.148 

1918 1.283 

Beyond                      1919 677 


Total 


7.339 


NOTE. — Our   Circulation   Books   and   Records   are  always   open  to  Advertisers.      No   other   Canadian   farm 
journal   has   ever  published   such   a   complete   detailed  analysis  of  its  actual   circulation  and  distribution. 

ADVERTISING    RATES 

IN    EFFECT  JULY   1,   1913 

DISPLAY    RATES — 16    cents   per   agate    line.      No    discount    for   time    or    space. 

Eighth    Page $   14.40 

Quarter   Page 28.80 

Half  Page 57.60 

Full   Page 115.20 

Outside   Back   Cover 144.00 

CLASSIFIED    RATE — 4    cents   per   word,    cash    with    order.      No    discount    for    time    or    space. 

Eight   words   average   line;    fourteen    agate   lines   to   one   inch:    720   agate   lines   one    full   page.      Reading 

matter  advertisements   must  carry  display  heading  and  carry  the  word    "Advertisement"    under  them. 

GENERAL     INFORMATION     AND    REGULATIONS 

No  free  publicity  readers  of  any  kind  will  be  published.  No  display  advertisements  of  less  than 
14  lines  will  be'  accepted.  No  advertising  for  patent  medicines,  liquor,  cigarettes,  mining  stock  or 
extravagantly  worded  real  estate  offers  will  be  accepted.  When  an  advertiser  is  unknown  to  us 
proper   references   must   accompany   the    order. 

The  Guide  is  published  every  Tuesday.  Change  of  advertising  copy  and  new  matter  must  reach  us 
seven    days    in    advance.      Any   further   information   will    gladly   be   supplied. 
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The  Grain  Growers'  Guide  has  the  largest  sworn  circulation  of  any 
farm  journal  in  the  Dominion  of  Canada. 

The  Grain  Growers'  Guide  is  the  only  farm  journal  in  Canada  that  is 
owned  by  its  readers. 

The  Grain  Growers'  Guide  secures  the  regular  cash  price  for  all  its 
subscriptions  direct  from  the  farmer  and  never  uses  premiums. 

The  farmers  of  Western  Canada  spend  more  of  their  own  money 
advertising  their  own  stock  or  produce  in  The  Grain  Growers'  Guide 
than  in  any  other  farm  journal. 

The  Grain  Growers'  Guide  is  the  only  farm  journal  in  Western 
Canada  that  (in  addition  to  regular  farming  topics)  devotes  special 
attention  to  the  great  economic,  social,  political  and  other  national  ques- 
tions which  are  of  vital  interest  to  every  farmer. 

The  Grain  Growers'  Guide  has  back  of  it,  and  is  part  and  parcel  of, 
an  organization  of  52,000  farmers  who  have  built  up  farmers  companies 
with  an  aggregate  capital  of  over  $1,000,000,  total  assets  of  over  $2,000,- 
000,  and  accumulated  profits  of  over  $350,000. 

The  Grain  Growers  Guide  is  the  only  farm  journal  in  Canada  whose 
readers  have  been  educated  to  do  their  buying  from  the  advertisers 
in  their  own  journal  in  order  to  develop  it  for  the  benefit  of  its  readers. 

The  Grain  Growers'  Guide  has  the  testimonials  to  prove  that  as  an 
advertising  medium,  on  the  basis  of  dollar  for  dollar,  it  has  no  equal. 

Several  individuals  and  firms  who  have  grasped  the  importance  of 
the  organized  farmers'  movement,  and  the  relation  of  The  Guide  to 
its  readers,  have  succeeded  in  doubling  and  trebling  their  business  by 
advertising  in  The  Grain  Growers'  Guide.  The  same  opportunity  is 
open  to  every  manufacturer. 

The  Grain  Growers'  Guide  has  secured  a  circulation  of  34,000  in  five 
and  one-half  years.  In  another  five  years  it  will  have  100,000  circulation 
weekly. 

The  Grain  Growers'  Guide  is  the  best  friend  of  the  farmer  you  can 
find  to  give  your  goods  a  favorable  introduction,  and  to  put  you  on 
speaking  terms  with  the  farmers'  money. 


